












Complex or especially important pieces of knowledge are being transferred by a “Did you know?“ concept, 
including amazing facts and metaphors helping the trading partners in their sales conversa� ons with custo-
mers. Addi� onally, learners can demonstrate their learning progress in a concluding quiz with diff eren� ated 
feedback. Learners are awarded with a high-quality personalized training cer� fi cate if they answer more than 
80% of the ques� ons correctly.

However, not only retailers benefi t from the SWAROVSKI OPTIK e-learning concept. Also end-customers, who 
are interested in new applica� ons and innova� ons regarding long-range op� cs, may access all of the training 
courses.

SWAROVSKI OPTIK plays a pioneering role with its e-ear-
ning pla� orm. But SWAROVSKI OPTIK does not rest on its 
past and present success and has therefore introduced 
mobile learning as an addi� onal cu�  ng-edge component. 
Consequently, the professionals at Canudo redeveloped 
all the training courses to make them applicable for all 
kinds of mobile devices. Be it for presenta� ons on an iPad 
at the customer’s premises or for a quick research on the 
road – the SWAROVSKI OPTIK training courses allow the 
highest possible degree of fl exibility to the user.  

SWAROVSKI OPTIK product training courses:
www.elearning.swarovskiopti k.com

concept and realisa� on:

www.canudo.eu


